From desktop to mobile:
adjustments and key considerations

</, 1. Layout adjustments oo = oo W

e Switch from multiple columns to a
single column

® Stack elements in a logical order

Ve </, 2. Scaling images

e Use responsive images
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Image name

e Add alt text for when images don't
load
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</, 3. Simplify navigation

e Prioritise the most important links

/ 4. Adjust text

G
———— _) — e Use shorter headings for mobile display

¢ Include 'read more' links for long content

</, 5. Optimise CTAs S R—

e Use full-width buttons for easy
interaction

® Ensure enough whitespace around ol
clickable elements : SN

Considerations for each
emdail element
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1. Headers

Compact yet recognisable branding
Optimise preheader text for mobile preview
Consider a fixed header for long emails
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3. Images

Consider whether images are essential to the message
Optimise file sizes without compromising quality

\
4. Buttons and CTAs

Make buttons at least 44x44 pixels for good "tapability’
Use contrasting colors for CTAs
Place key CTAs at the top of the email
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Best practices and
common pitfalls

DON'T

@ Avoid small, tightly
spaced links

DO

@ Use a single-column
layout for mobile

¢ Implement large, clear
CTAs

@ Don’t use large images
that load slowly

& Optimise for fast loading
times

@ Avoid complex,
multi-column layouts




